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Global Entrepreneurship Week 
 
Millions of entrepreneurial people worldwide 
celebrated Global Entrepreneurship Week from 
November 15 to 21.  This year, 92 countries 
participated by hosting hundreds events for their 
individual entrepreneurial audience. 
 
Global Entrepreneurship Week was founded in 2008.  In the two years it has taken place, 
over 10.5 million people in 102 countries have participated in events.  The 2009 event 
partnered with 233 organizations and held 500 events across Canada. 
 
In Canada, Global Entrepreneurship was hosted by the Canada Youth Business Foundation.  
During the week, events took place across Canada to connect entrepreneurs.  Global 
Entrepreneurship Week facilitated four main goals; these goals were to inspire, connect, 
mentor, and engage! 
 
  

Best Big Idea Competition 
 
The Nova Scotia Cooperative Council, in 
partnership with EDN, Affirmative 

Industries and 
Community 
Services, held a 
competition—
beginning in 
August—that 
challenged 
participants to 
submit their best 
business ideas.  The 
contest was 

designed to establish new businesses and 
empower entrepreneurs to create 
employment for themselves and others. 
 
There were a total of 118 applications 
received in September from across the 
province, about 20 of which came from 
EDN members.  The judges then narrowed 

it down to ten—these ten included EDN 
members David Dahr (Incorporating 
Responsible Solutions) and Bernie Walsh 
(Last Defense Wipes.)  These finalists were 
required to submit a business plan.  David 
Dahr made it to the top three. 
 
The winner of the competition was Milan 
Vrekic (Mojo Labs Inc.)  He has been 
awarded $10,000 to put toward the 
development of TitanFile: a product that 
allows you to securely share confidential 
documents safely with others.   
 
To everyone who submitted an 
application—thank you for your 
participation!  Congratulations to all 
finalists! 
 
Go to www.bestbigidea.com for more 
information! 
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Small Business Week: Access-a-Pro and Brainstorming Your Business 
 
Small Business Week took place on October 17-23.  EDN hosted a 
number of Access-a-Pro and Brainstorming Your Business events 
across the province.  
 
Access-a-Pro took place in Halifax on the morning of Tuesday, 
October 19 at the Keg restaurant.  There were 11 mentors present 
as well as 18 EDN members participating in one-on-one sessions 
talking about their business goals and obstacles.  There were a 
variety of specialized topics available such as Networking, 
Bookkeeping, Brand Development, and What are Lenders Looking 
for?  Members responded very positively to the event—many 
found that the information they received would be very helpful to 
the growth of their business. 
 
Access-a-Pro was also held in Yarmouth on Thursday, October 21.  
There were 7 entrepreneurs with disabilities at this event, along 
with 5 professionals acting as mentors for this attendees.  
Participants expressed that they learned a lot and the sessions 
helped them to figure out what some of their business needs are. 
 
Another similar event, called Brainstorming Your Business, took 
place on Monday in Amherst, Wednesday in Digby, and Friday in 
Bridgewater.  Brainstorming Your Business is an opportunity for 
entrepreneurs and professionals to sit down together and have a 
round table discussion about their businesses.  Entrepreneurs can 
bring up a problem that they are having, and the professionals and 
other entrepreneurs at the table will all have a chance to give 
suggestions for solutions to the specific problem. 
 
EDN would like to thank everyone who volunteered their time to help with the success of 
these events in Halifax and around the province.  Thank you to EnCana and the Nova Scotia 
Association of CBDCs for all of your support.  We would also like to thank all of our 
entrepreneurs who participated in these workshops.  We hope to see you all again next year! 



 

  

If you’ve ever felt 
stumbled over the 

wording of your 
brochure text, fretted 

about putting 
together a media 

release, or felt like 
pulling your hair out 

over a business letter,  
you might have 

wished you could 
consult a writer 

about it—   
and now you can!  

 

EDN member and 
professional writer 

Anna Quon is 
available for 

consultation about 
your business writing 
needs.  To make an 
appointment to talk 

to Anna,  
 

Please call the Project 
Coordinator at 426-

8578 or e-mail 
project coordinator@ 

ednns.ca. 
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The Courage to Get Back Up 
 
If there is one thing that we can be assured 
of as entrepreneurs, it is that things won’t 
always go your way.  Successful 
entrepreneurs report that their greatest 
asset has been their persistence combined 
with an ironclad will to succeed.  When 
persistent entrepreneurs have been 
knocked down by a negative response or a 
seeming failure, the thing that happens is 
that they become more creative.  If you 
are committed to success, then all that a 
little failure does for you is hone some 
skills and develop perseverance. 
  
I have failed on numerous occasions—
often enough to be grateful that I did.  
Those setbacks ended up helping me to 
develop my creativity.  My grandmother 
used to tell me that if I could not get in 
through the door then I should go through 
the window.  I’m learning that the window 
is often a better option. 
  
I’ll give you an example, I wanted funding 
for a portion of my business and I prepared 
a wonderful business plan and all the 
supporting documents were in order.  I 
was certain that I was going to get the 
funding.  I didn’t and it was a tremendous 

blow to me.  I actually got derailed for a 
short time; a very short time.  After I licked 
my wounds, I got back up and tried 
another option and this time I was 
successful.  This was the beginning of the 
development of my creativity.  This route 
not only gave me access to funds, it also 
had other benefits for my business.  I 
turned failure into a tool. 
  
When faced with challenges over and over 
again, remind yourself that this is a 
necessary ingredient to success.  I’ve failed 
so many times now that when I have a 
setback my immediate first response is—
what lesson is in this for me?  Remain 
focused on your objective—be persistent. 
  
Debbie Adams 
Hummingbird Consulting Services 
www.peoplecan.info 
(902) 448-6377 

Date: Thursday, December 9, 2010 
Time: 4:30pm to 6:30pm 
Place: CEED Training Offices—Halifax Shopping Center on Mumford Road—Tower 1 (near 
the Rocky Mountain Chocolate Factory) Suite 103   
 
Join us for a holiday party filled with food, music, and fun!  This event is free and guests are 
welcome.  There will be tables available to EDN members for the sale of goods and services. 
 

ASL Interpreter Services will be available upon request 
The facility is wheelchair accessible 

Please request personal accommodation requirements in advance 

 
RSVP by Friday, December 3, 2010 to confirm your attendance: 
projectcoordinator@ednns.ca | (902) 426-8578 

EDN Annual Holiday Social 



Are you on 

Facebook? 

 

Join our 

Facebook page 

to connect to 

others and 

learn more 

about 

upcoming 

events and 

news.   

 

www.facebook.com/

Entrepreneurswith 

DisabilitiesNetwork 

 

 

  

4 

What a Difference a Name Makes! 
 
EDN participated as a guest speaker and community 
partner at the recent CAPRE Annual General Meeting, held 
on November 8th in Canning.  This was a particularly 
positive and uplifting gathering, as CAPRE celebrated all 
that goes along with a name change – CAPRE formerly, the 
Canning Area Parents for REAL Employment – is now - 
CAPRE the Community Association of People for REAL 
Enterprise.  This new name evolved from the historical 
roots and core values of the original organization and, 
although a phoenix rising from the ashes is a powerful 
image, this name change is more akin to the “next 
generation of space exploration and travel”! 
 
Building from a point of strength and success within their 
community, CAPRE strives to become ever more relevant 
within the community.  Board Chair Kim Smith spoke how 
“engaged people get more done and have more fun” – it is 
clear the staff, participants, Board, and community are 
engaged – they have accomplished much, and they are 
having fun!  
 
EDN values this partnership – both our organizations 
cherish the opportunities and possibilities that arise when 
we dream and work towards individuals living in 
community on their own terms.  This is surely a key 
outcome of successful community economic development! 
Congratulations to CAPRE, we look forward to working 
together on enterprise development in your community! 
 
For more information about CAPRE, contact Peter Wilson, 
Executive Director, via www.capre.com 
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"Business opportuni-
ties are like buses, 

there's always another 
one coming." 

- Richard Branson  

“The world is more 
malleable than you 

think and it’s waiting 
for you to hammer it 

into shape.”  
– Bono 

“A man must be big 
enough to admit his 

mistakes, smart 
enough to profit 
from them, and 

strong enough to 
correct them.” 

– John C.  Maxwell Young Entrepreneur Awards 
 
As of October 19, 2010, apply for the prestigious Young Entrepreneur Awards (YEA) presented 
by the Business Development Bank of Canada.  The YEA pays tribute to remarkable young 
Canadian entrepreneurs who are outstanding not only because of their success in business, but 
also because of their creativity, innovative spirit and community involvement.   
  
In 2011, ten awards will be given according to the following geographical distribution: 
Newfoundland & Labrador; Prince Edward Island; Nova Scotia; New Brunswick; Quebec; 
Ontario; Manitoba; Saskatchewan; Alberta & Northwest Territories; British Columbia & Yukon.  
For more information on eligibility and selection criteria, campaign details and the nomination 
form, please visit www.bdc.ca/yea. 

Effortless Entrepreneur 
By: Nick Friedman and Omar Soliman 
Book Review 

 
Effortless Entrepreneur 
is the story of Nick and 
Omar and how they 
started their 
multimillion-dollar 
company – College 
Hunks Hauling Junk.  
An endeavor which 
began as a summer job 
during college 
developed into a 

largely successful company after the two were 
not stimulated by the corporate jobs they 
obtained after graduation and turned back to 
their favorite summer opportunity they 
created by themselves. 
 
After realizing their corporate careers were 
not enjoyable, they remembered a time when 
they were happier – hauling junk!  They built 
this company and lived by their own 10 

commandments.  These are based on the 
principles of taking initiative, putting your 
family and friends before business, staff and 
client loyalty, and being the best at one thing.  
Nick and Omar are able to apply these to 
everyday situations. 
 
Nick and Omar discuss “Generation Text” – 
their view on today’s communication 
methods.  Most people have cell phones—not 
landlines.  They give their thoughts on text 
messaging and how using it affects their 
company.  They also give tips about how to 
network successfully.  They explain that an 
important factor of networking is always 
following up with the people you meet.  Send 
them an email, or—even better—a hand-
written note.  Customize it, and touch on the 
stand-out points of the conversation you had 
with them. 
 
This book was about finding effective and 
efficient methods to use while working toward 
your goals.  Figure out what you do well and 
how you do it best, and continue to focus your 
efforts on these roads to success! 
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“Some people dream 
of great accomplish-
ments, while others 
stay awake and do 

them.”  
- Anonymous 

“A goal is a dream 
with a deadline.” 
 – Napoleon Hill 

“The most valuable 
thing you can make is 
a mistake – you can’t 
learn anything from 

being perfect .” 
- Adam Osborne 

What I Learned from Writing and Publishing a Book  
Anna Quon 
  
1) Just do it! 
The most important thing a writer can do is get words on 
paper, one after the other.  What worked for me in writing my 
first draft was to set myself a certain number of words per day, 
and setting time aside each day in which to write them. 
  
2) Take a workshop or course 
I got great feedback from writing workshops I attended, 
especially Sue Goyette’s Marathon Fiction course through the 
Writers’ Federation of Nova Scotia (WFNS).  There, I also met 
the person who would refer me and my book to her publisher, 
and who would become my editor!  You never know who you 
might meet who can help your writing along to the next stage. 
  
3) Someone said “Writing is rewriting” 
I wish I’d done more rewriting before I submitted my 
manuscript to a publisher because it would have saved me 
work and heart ache later. 
  
4) Do your research 
Every publisher is different.  They publish specific genres for 
specific audiences and want you to submit your work in a 
specific way.  Check out the websites of publishers that 
interest you and look for their submission guidelines. 
  
5) The contract 
When a publisher says they want to publish your work, they will draw up a contract.  You will probably 
be thrilled and ready to sign anything, but I recommend taking it to the WFNS for staff there to look it 
over before you do – they know what a contract typically looks like and are there to protect the 
writer’s interests. 
  
6) Work with me! 
If a publisher is interested in publishing your work, they will assign an editor to work with you.  He or 
she may suggest radical revisions to your manuscript.  Be prepared, and do your best to work with 
them on changing your book for the better. 
  
7) Highs and lows 
Your mental state may fluctuate.  I needed countless pep talks from my editor to get through the 
revisions to my novel and not throw up my hands in despair. 
  
8) Respect the timeline 
Publishers have a schedule and they’ll need you to accomplish certain parts of the process by a 
deadline.  Respect their time, as well as their expertise. 
  
9) Promote, promote, promote! 
Please see what Robbie McGregor of Invisible Publishing has to say in the following article. 
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“Logic will get you 
from A to B.  Imagina-

tion will take you  
everywhere.” 

 – Albert Einstein 

“I was never afraid of 
failure, for I would 

sooner fail than not 
be among the best.” 

-John Keats 

“Failure is simply the 
opportunity to begin 
again, this time more 

intelligently.” 
- Henry Ford 

Advice for Writers  
By Robbie MacGregor of Invisible Publishing 
  
Approaching/pitching a publisher 
  
If you're working on a pitch, it probably makes 
sense to ask for help.  Your peers and/or the 
staff of your local writers' organization can offer 
invaluable advice. 
  
When pitching, be brief.  Don't just offer an 
outline, but tell a prospective publisher what 
your work is like, how it reads.  Be descriptive. 
 
Be selective in who you approach.  Do a little 
research, figure out which publishers release 
work similar to yours..  Don't waste your time 
and energy on publishers who aren't going to be 
interested in your work and aren't going to 
respond to your queries. 
 
As an author, you're looking for a partner, an 
investor.  You're project might be good, it might 
be important, but you need to convince a 
publisher that it's something they should invest 
$10,000 to $20,000 in. 
 
If and when you get a response, start trying to 
build a relationship/understanding.  Ask lots of 
questions, get to know a publisher and what 
they do, and don't assume that there's going to 
be any sort of antagonism .You're looking to 
develop a partnership.  Don't want it too bad.  If 
the first publisher you engage with isn't a fit, 
isn't communicative, keep looking. 
 
If you're interested in traditional publishing (as 
opposed to self-publishing, etc.) remember, you 
should not be asked to make a monetary 
contribution to the production of your project. 
  
Project development 
  
Your closest contact and best friend during the 
period of project development is going to be 
your editor.  A good editor can improve your 
work dramatically, while preserving your style/
flow, respecting you and your project.  They can 
also advocate for you, help manage 
communication and schedules.  It's really 

important you end up with the right editor, so 
ask some questions as things move forward, and 
make sure your publisher knows enough about 
you and your project to make an informed 
decision when assigning an editor. 
 
Once you find a publisher, you'll have to agree 
to a schedule for developing your project.  
Depending on the state of your manuscript (how 
complete it is, how significant an edit you and 
your publisher feel it requires), you'll be 
committing to 8-16 months of development and 
preparation before your book comes out.  Make 
sure that you're in a position to commit to a 
long-term schedule, communicate questions/
concerns early, and share good information with 
your publisher as work proceeds so they can 
manage production/promotion schedules. 
  
 Book promotion 
  
Once your book comes out, the real work 
begins.  Remember that you're part of a 
partnership, that you're involved in a 
relationship that's based on the idea of shared 
risk/gain.  While your publisher is committed to 
promoting and selling your book, they might 
have 6, 10, 20 other books to promote as well.  
You need to take some initiative, work with your 
publisher, and make it known that you're willing 
to take action to help your project succeed. 
 
If you're going to be an effective part of the 
team working to promote your title, the most 
important thing you can do is say yes.  You need 
to become a person who says yes to every 
opportunity presented and who looks for new 
ones.  If you don't know about/use social media, 
you need to learn; if you're not comfortable 
with people/crowds/public speaking, you're 
going to have to get over that. 
 
You need to be flexible and you need to be 
willing to hustle if you're going to sell your book.  
You need to sell 
your book if you're 
going to successfully 
pitch a second book. 



 

  

  

Not a member yet? 

Contact EDN and join! 
 

1575 Brunswick Street 

Halifax NS B3J 2G1 

 

Phone: (902) 426-0561 

Fax: (902) 426-6530 

Contact EDN & join! 

Mission:  

 

To promote and facilitate entrepreneurship among 

people with disabilities.  To understand and represent 

the needs of entrepreneurs with disabilities.  To advise 

government, business service providers and others on 

how best to serve entrepreneurs with 

disabilities. 

 

Vision:  

 

To have an impact on society that will ensure the 

barriers faced by entrepreneurs and aspiring 

entrepreneurs with disabilities will be overcome. 

 www.ednns.ca  

Upcoming Workshops and Events  

Holiday Social  

This will take place on December 9 at 4:30pm to 

6:30pm at the CEED Training Centre (Located in the 

Halifax Shopping Centre) 

Selling Opportunity  

EDN members will have an opportunity to sell their 

products at the holiday social on December 9.  

Contact Dianne to register! 

Contact EDN for information about upcoming 

events: Brian 426-0561, Archie 426-0591, or Dianne 

426-8578 

Check out our website www.ednns.ca and our 

Facebook page www.facebook.com/

entrepreneurswithdisabilitiesnetwork for updates 

Call Dianne at 426-8578 or email projectcoordinator@ednns.ca to register. 

Space is limited!  Please let us know of any personal accommodation requirements in 

advance. 
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